
 

BIOPLAST AMBALAJ SAN. A.Ş. LTD. STI. COMPETITION LAW COMPLIANCE POLICY 

1. PURPOSE AND GENERAL PRINCIPLES 

This Competition Law Compliance Policy ("Policy") is a part of the Bioplast Ambalaj Code of 
Ethics and its purpose is to protect Bioplast Ambalaj San. Ltd. Sti. ("Bioplast Ambalaj") is to 
determine the principles for the execution of all works and transactions in accordance with the 
competition law legislation. This Policy aims to ensure that all processes and practices of 
Bioplast Ambalaj comply with competition law and to raise awareness about competition law. 
 
Bioplast Ambalaj employees, managers and business partners are expected to carry out their 
business in accordance with the legislation in the countries where they operate, the Bioplast 
Packaging Companies Code of Ethics and this Policy. Within the framework of this Policy, 
Bioplast Ambalaj employees, managers and business partners; They are obliged not to make 
anti-competitive agreements, not to engage in actions in harmony with competitors, not to act in 
line with the decisions of the anti-competitive undertaking association, not to share information 
with competitors that may cause inconvenience in terms of competition law, and to show the 
necessary sensitivity not to abuse their dominant position. 
 
Violation of this Policy may result in significant disciplinary penalties, including criminal 
sanctions and dismissal, for Bioplast Ambalaj, its relevant managers, employees and business 
partners, depending on the legal, administrative and legislation in the region where it operates. 
In the event that any third party that is expected to act in accordance with this Policy acts 
contrary to this Policy, the relevant contracts may be terminated. 

2. DEFINITIONS 

"Bioplast Packaging" refers to Bioplast Packaging Industry and Trade Limited Company. 
 
"Business partners" includes suppliers, dealers, all kinds of representatives, subcontractors 
and consultants acting on behalf of and on behalf of the company. 
 
"Competition" refers to the competition between undertakings in the markets for goods and 
services that enables free economic decisions to be made. 
 
"Undertaking" refers to real and legal persons who produce, market and sell goods or services 
in the market, and units that can make independent decisions and constitute an economic 
whole. 
 
"Concerted Action" means direct or indirect relations that provide a coordination or practical 
cooperation that replaces the independent conduct of the undertakings in the absence of an 
agreement between the undertakings. 
 
"Competitive Sensitive Information" refers to all kinds of information that may distort, restrict 
and/or cause this effect on competition if shared with competitors, but not limited to; price, 
quantity, customers, costs, turnovers, sales, purchases, capacity, product qualities, marketing 



plans, risks, investments, technologies, innovation and R&D     
         

 

programs and other similar information.   
 
"Anti-Competitive Agreement" refers to explicit or implied agreements between undertakings, 
which can be made in writing or verbally, which may cover issues such as price determination, 
determination of production amount, market and customer sharing. 
 
"Dominant Position" refers to  the power of one or more undertakings in a particular market to 
determine economic parameters such as price, supply, production and distribution amount by 
acting independently of their competitors and customers. 
 
"Abuse of Dominant Position" refers to  the abuse of this power by the dominant undertakings 
in a way that restricts competition in the market. Examples of these practices are making the 
activities of competing undertakings difficult, preventing undertakings that want to enter the 
market new, refusal to provide goods and services, discriminatory practices, stipulating the 
purchase of another good along with one good, and applying excessive pricing. 

3. IMPLEMENTATION OF THE POLICY 

3.1 Things to Consider in Relations with Customers, Dealers and Suppliers 
 
Bioplast Ambalaj employees and managers respect the freedom of dealers and authorized 
services in the sector in which they operate to determine their own sales prices, profit and 
discount rates, and strictly avoid any actions and statements that may create the impression 
that these freedoms are restricted. Within the scope of the applied distribution system, it 
ensures that activities are carried out that will not be contrary to competition law, especially in 
terms of region or customer limitations. It acts within the framework of contracts that comply 
with competition rules in its relations with suppliers. 
 
Being aware of the fact that dealers, authorized services and suppliers are competitors of each 
other, attention should be paid to all kinds of statements and actions that may constitute the 
sharing of competitively sensitive information between these enterprises, Concerted Action or 
Anti-Competitive Agreement, and necessary warnings should be made to the relevant parties to 
avoid such communication and transactions. 

3.2 Things to Consider in Relations with Competitors 
 
It is prohibited to make agreements with the manager or employees of the rival company that 
directly or indirectly aim to prevent, distort or restrict competition, or that has or may have this 
effect, or to engage in behaviors that are in the nature of Concerted Action. In this context, with 
competitors; Non-Competitive Agreements such as customer and region sharing, supply 
restriction, collusion in tenders cannot be made. 
 
Attention is paid to the language used in internal correspondence and negotiations and 
correspondence with competitors, and Competition Sensitive Information is not shared. 
Particular caution in any contact with employees of rival companies  



             

 

Must. In particular, in the event that speeches contrary to competition law are made by others in 
meetings such as associations, councils, commercial associations where rival companies come 
together, a warning should be given immediately to stop such sharing, if the speeches continue, 
the meeting should be abandoned, this situation should be recorded and Bioplast Ambalaj Legal 
Consultant should be informed about what needs to be done afterwards. 
 
Before responding to requests from competitors that carry the risk of violating competition rules, 
Bioplast Ambalaj Legal Advisor should be consulted, requests should not be kept silent, and the 
parties should be notified in writing that such requests are incompatible with competition rules 
and cannot be answered positively, and it should be documented that they will not be a party to 
such an agreement. 
 
Information on competitors can be obtained from publicly available sources such as press 
releases, public annual reports, official records, trade journals, speeches of company 
executives and in accordance with the legislation. In the event that these sources, which contain 
information about competitors, are consulted in the presentations, reports and similar 
documents prepared by the company, the legal source of the information must be clearly and 
understandably stated. 

3.3 Things to Consider in Case of Dominant Position 
 
Bioplast Ambalaj may have a Dominant Position in the different markets in which they operate. 
In this case, the employees carry out their activities sensitively in accordance with the 
requirements of the Dominant Situation. Although the determination of the dominant position is 
evaluated separately for each market based on the shares of undertakings and competitors in 
the market and some specific factors, Bioplast Ambalaj should avoid the following practices 
that can be considered as abuse if it is in a position that can be considered dominant in a market 
in which they operate: 
 

1. Implementing pricing strategies that exclude competitors from the market or 
discriminate against certain customers. For example; Offering non-objective loyalty 
discounts in order to increase the amount of sales. 

1. Stipulating the purchase of another product along with a product. 

1. Refusal of the provision of goods or services without relying on objective grounds. 

1. Carrying out activities aimed at preventing rival undertakings operating in the market or 
wanting to enter the market newly. 

1. Offering different conditions for acts of a similar nature to recipients of equal status. 

1. Applying excessive pricing and/or offering contracts with unfair commercial terms. 

i.Signing long-term exclusivity agreements. (Time restrictions in this regard may vary in terms of 
the market of the relevant service/product. Before signing such contracts, Bioplast Ambalaj 
Legal Advisor should be consulted.)        



            
      

 

3.4 Use of Press, Media and Other Social Communication Channels 
 
Bioplast Ambalaj employees and managers act very carefully in their posts in the press, social 
media and other communication channels as part of compliance with the Policy. Especially in 
terms of Competitive Sensitive Information exchanges with competitors, these channels are 
places where it is necessary to be extremely sensitive. In this context, undertakings should be 
avoided from sharing Competitive Sensitive Information such as prices, stocks, campaigns 
through such channels, especially for the future, which can be described as unilateral 
information sharing to competitors. 

3.5 Things to Consider During On-Site Inspection 
 
If an investigation into competition law is initiated against Bioplast Ambalaj, it is important to 
cooperate with authorized Competition Authority officials. In cases where the investigation is 
prevented and made difficult, heavy administrative and legal sanctions may be imposed. 
 
During on-site inspections, the following issues should be taken into account in order to protect 
the rights of Bioplast Ambalaj: 
 

1. Request to see the authorization documents of the officers who came to the inspection 
and check the names and identities of the officers and take note of the time they came 
to the company. 

1. Please contact the Company's Legal Advisor immediately. 

1. Refer the officers to the Company's Legal Advisor. 

If the Competition Authority officials request questions or information by phone/e-mail, etc., 
immediately direct the caller to the company's Legal Advisor. 

3.6 Follow-up of the Compliance Process 
 
Bioplast Ambalaj is obliged to fulfill the following issues: 
 

1. To provide all employees with the necessary competition law trainings on a regular basis, 

1. To adapt this Policy according to the needs of the company if necessary and to prepare 
the necessary procedures. 

If you are aware of any action that you think is contrary to this Policy, the current legislation or 
the Bioplast Packaging Code of Ethics, you can consult or report this matter to your senior 
manager. Alternatively, you can report to "coskunylmz@bioplastambalaj.com".  
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